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Abstract. This paper analyses the “strategic philanthropy” proposal, made by professors Porter
and Kramer, according to which, a company’s social responsibility must lead to the agreement
between social benefit and economic benefit. The company intentionally identifies the key areas
in which the community and shareholders’ interests are related so they can take certain measures
that improve each other’s conditions. With that in mind, companies should focus on those
philanthropy activities that fortify their competitiveness, that is, those activities that equal a
progress in the situation of the productive factors and requirements of demand. Drawing from
this approach of creating social and economic value, we carried out a study of the main
international corporations in which the public and the company’s interests are the same thus
appearing new opportunities of creating shared value.

Keywords. Corporate Social Responsibility, Corporative Philanthropy, Creating Shared Value,
Sustainable Practices, Business and Society

1. Introduction

Professors Michel Porter and Mark Kramer published a series of articles during the years 2002,
2006 and 2011 that concluded with the development of the concept of Creating Shared Value
(CSV) [1]. CSV is a business model that consists of operative policies and practices that
enhance the competitiveness of a company while also improving the economic and social
conditions of the communities in which it operates. Society can benefit from offering the right
products to the needier customers, while companies can benefit substantially from it as well
Therefore, CSV is not corporative philanthropy, but a management strategy that provides
measurable corporative performance [3].

The idea of CSV has generated great interest among entrepreneurs and scholars [4, 5] and it is
becoming more and more important for businesses that are looking for new economic
opportunities and want to regain public trust [6].

Well-stablished companies belonging to different areas such as healthcare, environment,
chemicals, food, tailoring, finance, technology, tourism or defense, implement CSV
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successfully [7, 8, 9, 10, 11, 12, 13, 14, 15, 16, 17, 18]. For example, notable companies such
as BASF, Enel, Coca-Cola Brasil, Finnish Savings Bank, Google, IBM, Intel, Johnson &
Johnson, Nestlé, Novartis, Mars, Unilever or Walmart have launched meaningful initiatives
related to CSV [2, 19]. The advantages of these practices for the companies have been studied
in different corporate aspects such as the economic performance [20], the improvement and
reinforcement of relationships with the client [9], environmental practices in relation with the
results [21] or the creation of value for shareholders, linked to social change [6].

The present paper analyses CSV and its economic and social effects. After this introduction we
will present the concept of CSV and the three levels that it stands for: reconceiving products
and markets, redefining productivity in the value chain and enabling the development of
clusters. In the following section we will present some of the main competitive advantages that
CSV provides (different effects on competitiveness, on the customer’s behavioral intention and
on the company’s value, as well as positive effects from the point of view of sustainability at
regional level). To conclude, some empiric evidences are exposed, regarding the application of
CSV strategies on important companies belonging to different productive sectors [2, 19].

2. The concept of CSV

The CSV theory studied, at first, the importance of corporative philanthropy, linking it with
social and economic benefits [22]. The development of this theory evolved from the aspect of
corporative philanthropy towards the competitive advantages of the implementation of
Corporate Social Responsibility (CSR). However, the authors observed that this process was
not enough in order to obtain the desired competitive advantages [23]. The definitive conclusion
of this theoretical model arrived with the final development towards the CSV theory collected
in the publication “Creating Shared Value” [2], in which the theoretical basis of CSV, such as
operative policies and practices for the enhancement of the company’s competitiveness and the
obtention of social benefits, are established. Therefore, it involves the connection between
social and economic progress [1] and must be analysed as the creation of social responsibility
with benefits for the business [24].

Nowadays, a practical interest to apply CSV to businesses has aroused, involving the European
Commission that sees this corporate strategy as a way of helping society [25]. In this vein, CSV
takes a more corporate approach [4] and provokes new opinions, revisions and criticism
regarding CSR and even sustainability [5]. In fact, nowadays CSV is applied in a variety of
fields [4] and it is considered an essential tool in companies that need to recover their clients’
trust [6]. CSV makes corporations analyse their attitude towards the environment. It also helps
them understand how they can treat society as an ally in order to find profitability and
competitiveness in the market without falling in a misguided philosophy towards philanthropy.
Therefore, it is better applied to maintain the relationship between profitability and the search
of the common good [7].

The implementation of CSV requires precise indicators of its influence in the companies

[2]. Moreover, companies that wish to offer social and corporate increasing benefits must be
able to monitor their progress [2,19]. However, controlling how it should be measured it is a
matter yet to be addressed [4].

Finally, it is worth noting that CSV involves numerous stakeholders (clients, government
agencies, different suppliers, business alliances, NGOs, or political parties) [26], being the
clients the most prominent group due to their relationships with the corporation [27]. In this
light, CSV represents a new way of understanding clients, productivity and external influences
used to increase corporative success.
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3. CSV Strategies

Corporate sustainability is being increasingly linked with the concept of CSV [28], and with
the conceptual framework to develop corporate strategies that can create economic value. CSV
is composed of three different strategies: reconceiving products and markets, redefining
productivity in the value chain and setting up clusters that support the sectors close to the
company. Each one is part of the virtuous circle of shared value; when value increases in one
area, opportunities in other areas increase as well [2].

The strategy of reconceiving products and markets is orientated towards the needs of society,
such as, health, housing, better nutrition, support for the elderly, financial safety and concerns
about the environment [2]. Society has important needs in those areas, creating great
opportunities for CSV [29].

On the other hand, the value chain is a theoretical model described and popularized by [30] as
well. A company’s value chain inevitably affects, and it is affected by different types of social
issues such as water usage, health and security, working conditions or equal treatment in the
workplace, showing an economic impact on the company’s environment. At the same time,
CSV, with the redefinition of productivity in the value chain in mind, focuses on the internal
operations that improve costs, access to raw materials, quality and productivity, all of it being
achieved through environmental improvements, resources management, the investment in
social aspects related to employees, suppliers and other areas

[31].

Lastly, clusters are defined as the geographical concentration of companies (service providers,
complementary companies and industries) and institutions (universities, standardization
agencies and trade associations) interconnected in a specific field, in which they compete with
each other, but also cooperate between them [32]. Productivity and innovation are highly
influenced by clusters. CSV, through the development of a local cluster, improves the
company’s environment in a way that also enhances corporate productivity [31]. Even though
in Porter and Kramer’s work (2011) there is a direct reference to clusters, literature about the
relationship between CSV and clusters is more recent and research about this topic needs to be
further developed [33].

A lot of leading firms are working on implementing CSV strategies around the world and the
key factors for its success are the following: reconsidering the aims regarding social needs,
focusing the efforts on unfulfilled needs, observing the creation of value for the company and
society and drawing shareholders’ attention for mutual benefit [19]. As with any business
strategy, CSV strategies are unique and can adapt to each company individually [31].

In this regard, [6] have introduced the concept of “ecosystem of shared value” and confirm that
companies that pursue CSV cannot operate in an isolated way, so they must adopt a new
approach of collective impact, involving all the stakeholders in its ecosystem.

4. Advantages of CSV

CSV has different implications in companies’ competitiveness and in clients’ behavioral
intention, it is related to the company’s value and, from a sustainability point of view, it can
produce positive effects at regional level.

In regards to the effect of CSV in companies’ competitiveness, [34] and [2], have proved that
CSV improves competitiveness in the long term and also enhances sustainable growth through
the development of its business and social conditions. [35] have proved that a CSV strategy
helps improving business competitiveness, underlining the importance of stakeholders’
satisfaction in relation with this improvement.

293



Technium Social Sciences Journal

Vol. 10, 291-298, August 2020

|SSN: 2668-7798

, 4 SOCIAL SCIENCES JOURNAL WWW.techni umsci ence.com

CSV also has a significant effect on the customer’s behavioral intention [36] and finds benefit
in the capital market [37].

From the point of view of sustainability at regional level, it has been demonstrated that the
introduction of CSV strategies, resulted in the economic development of rural areas in the
northeast of India and triggered the growth of women’s crafting potential in the area [15].

In the same vein, tourism is one of the sectors in which the effects of the introduction of CSV
are still being analysed. Specifically, the measurement of shared value has been key for pushing
the so-called “Green Engage”, that has been implemented in the hotel chain InterContinental
Hotels Group (IHG) in order to achieve resource efficiency and reduce costs in plenty of hotels
belonging to this chain [2]. It has also been proved that clusters play an important role in the
creation of effective innovation systems, and different authors have studied their relationship
with competitive advantages in the hotel industry [38].

5. Empirical Evidences

Empirical evidences regarding the application of CSV as a management corporate strategy are
plenty already, covering a broad spectrum of productive sectors, it has also been proved that
companies which introduced CSV strategies achieved a better competitive position [2].

Next, we will provide some examples of the application of CSV policies and their impact on
business performance, specifically on the following sectors: Energy, Chemical, Construction,
Food, Tourism, Education and Banking.

In the Energy sector we find, among others, the case of the company Enel (ltaly), that focuses
on the generation and distribution of energy. The introduction of CSV strategies in this
company has positively affected its value chain. This has given the company the chance of
introducing new technologies, discovering new business opportunities and increasing the
quality of its employees’ job training.

As evidence of the advantages obtained from introducing CSV strategies in the Chemical
sector, the company BASF Brazil (Brazil), that focuses on manufacturing chemical products
for several businesses, managed to create closer and longer relationships with their clients,
something that is far beyond a purely commercial relation [9].

In the Construction sector, the implementation of CSV strategies has the potential of creating
new business opportunities, improve quality, rentability and sustainability, and at the same time
promote the participation of all the parts involved [39].

In the other hand, in the Food sector we highlight two very insightful cases, both found in
important firms. In the first place, we will mention Nestlé (Switzerland), the largest in the world
in its field of competence. In the second place, we find Coca-Cola (Brazil), that focuses on the
manufacturing of soft drinks. In Nestlé, results show a positive impact in terms of revenue,
profit margin and other indicators of financial performance [40]. Regarding Coca-Cola Brazil,
the main implications have been a measurable impact on the sales volume and significantly
higher levels of customer involvement with the firm after introducing the CSV program.

In the Tourism sector, we can highlight a recent study carried out in The Costa del Sol (Spain),
in which the results show that hotels which introduced CSV strategies more intensely, achieved
superior financial performance. Moreover, belonging to a hotel chain has been found to have a
positive moderating effect on the relationship between CSV and business performance.
Therefore, hotels guarantee their competitiveness and sustainability by taking an active part in
CSV [20].

Regarding the Education sector, companies create shared value when they generate economic
benefits for their businesses while covering unfulfilled educational needs. This way, every
company can benefit from improving productivity in their value chain and can reinforce
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regional groups by enhancing the educational results of the regions where they work. These last
two forms of CSV are often intertwined because the educational systems not only affect current
employees’ productivity but also all of the suppliers, clients and future employees' regional
group [41]. For example, Real Estate Business School (Spain) [42], constantly works with the
aim of offering new learning methods, access to new market segments and new business lines
while making constant efforts to include professionals from different sectors inside its value
chain, as well as taking part on several clusters both from the university environment and the
business community. Mid -term results show the adaptation of the company to new business
models as well as its geographical expansion (https://rebs-edu.com/Malaga, 2019). In the same
light, in Pearson PLC (United Kingdom) the CSV strategy offers their clients the quality that
they demand, promoting productivity and profitability by offering greater social value. It is
expected then that all the new products and services of Pearson PLC bring benefits, both
financially and socially in order to create shared value through the innovation of products and
services that push forward educational success. Nowadays the company is offering better
learning results and it is also reinforcing its competitive advantage [43].

Finally, in the case of Finnish Savings Bank (Finland), belonging to the Banking sector, it was
determined that the introduction of CSV strategies in a financial institution offers possibilities
for the banks to significantly increase their activity and generate new businesses, meaning the
creation of economic value [44].

6. Conclusion

Nowadays, in the 21st century, companies have to co-exist with management strategies that,
traditionally, have been totally opposite to each other. On the one hand, there is the corporate
philanthropy that drives managers to give back society a part of the economic benefits that were
obtained through the production and selling of goods and services, but without asking for
anything in return, apart from the moral satisfaction which that attitude provides. The practice
of corporate philanthropy has evolved towards CSR policies, including practical management
strategies that turn out to be more complex than philanthropy, mainly covering other areas such
environmental and human resources policies.

Today, companies have an alternative to the simple corporative philanthropy and CSR policies.
This alternative is the management strategies based on CSV policies. These policies, based on
the redesign of the product, upgrades on the chain of value and the involved interaction with
local clusters, achieve a double effect; to enhance the social conditions of the communities in
which it operates, while indirectly incrementing both its reputation and performance. These are
empirically proved evidences that work in both major and small companies of all productive
sectors.

References

[1] J. MUNOZ-MARTIN: Etica empresarial, Responsabilidad Social Corporativa (RSC) y
Creacion de Valor Compartido (CVC). GCG Georgetown University - Universia,
https://doi.org/10.3232/GCG.2013.V7.N3.05, 76-88. (2013)

[2] M. E. PORTER, M. R. KRAMER: Creating Shared Value. Harvard Business Review,
January-February, 62-77. http://dx.doi.org/10.1007/978-94-024-1144-7 16 (2011).

[3] M. R. KRAMER, G. HILLS, K. TALLANT, M. WILKA, A. BHATT: How companies can
create shared value by improving education while driving shareholder returns.
Retrieved July 7, 2019, from: https://www.fsg.org/ (2013)

295


https://doi.org/10.3232/GCG.2013.V7.N3.05
http://dx.doi.org/10.1007/978-94-024-1144-7_16
https://www.fsg.org/

Technium Social Sciences Journal

Vol. 10, 291-298, August 2020

|SSN: 2668-7798

, 4 SOCIAL SCIENCES JOURNAL WWW.techni umsci ence.com

[4] K. DEMBEK, P. SINGH, V. BHAKOQO: Literature Review of Shared Value: A Theoretical
Concept or a Management Buzzword? Journal of Business Ethics,
http://dx.doi.org/10.1007/s10551-015-2554-z, 137 (2), 231-267 (2016)

[5] L. CORAZZA, S. D. SCAGNELLI, C. MIO: Simulacra and Sustainability Disclosure:
Analysis of the Interpretative Models of Creating Shared Value. Corporate Social
Responsibility and Environmental Management, https://doi.org/10.1002/csr.1417, 24
(5), 414-434 (2017)

[6] M. R. KRAMER, M. PFITZER: The Ecosystem of Shared Value. Harvard Business Review,
October. Retrieved July 26, 2019, from: https://sharedvalue.org.au/ (2016)

[71M. MENDEZ-PINZON, M. GOMEZ-OSORIO: Factores incidentes para crear valor
compartido en las minipymes de Bogota. Suma de Negocios,
https://doi.org/10.1016/j.sumneg.2017.10.003, 8 (18), 96-105 (2017)

[8] M. ESPOSITO, A. KAPOOR, S. GOYAL: Enabling healthcare services for the rural and
semi urban segments in India: When shared value meets the bottom of the pyramid.
Corporate Governance. The International Journal of Business in Society,
http://dx.doi.org/10.1108/14720701211267847, 12 (4), 514-533 (2012)

[9] H. SPITZECK, S. CHAPMAN: Creating shared value as a differentiation strategy — the
example of BASF in Brazil. Corporate Governance,
http://dx.doi.org/10.1108/14720701211267838, 12 (4), 499-513 (2012)

[10] M.A.M. DANIEL, S. SOJANO: From risks to shared value? Corporate strategies in
building a global water accounting and disclosure regime. Water Alternatives,
https://doi.org/10.1080/0969160X.2013.820414, 5 (3), 636-657 (2012)

[11] S. ORR, W. SARNI: Does the concept of “creating shared value” hold water? Journal of
Business Strategy, http://dx.doi.org/10.1108/JBS-10-2013-0098, 36 (3), 18-29 (2015)

[12] C. BOWE, D. DER HORST: Positive externalities, knowledge exchange and corporate
farm extension services a study on creating shared value in a water scarce area.
Ecosystem Services, http://dx.doi.org/10.1016/j.ecoser.2015.05.009, 15, 1-10 (2015)

[13] D. LEE, J. MOON, J. CHO, H. KANG, J. JEONG: From corporate social responsibility to
creating shared value with suppliers through mutual firm foundation in the Korean
bakery industry: A case study of the SPC Group. Asia Pacific Business Review,
http://dx.doi.org/10.1080/13602381.2014.929301, 20 (3), 461-483 (2014)

[14] S. RAGHAVAN, K. SHREEN: Shared value, conscious business and spirituality in a
fashion enterprise in South India. Organizational Cultures,
http://dx.doi.org/10.18848/2327-8013/CGP/v15i01/50938, 15 (1), 15-29 (2015)

[15] B. SARMAH, Z. RAHMAN: NEDFi: Transforming Lives through Shared Value Creation.
Asian Journal of Management Cases, http://dx.doi.org/10.4135/9781526405906, 13
(1), 40-55 (2016)

[16] P. JOSE: Business and society: Creating shared value in conversation with N. R. Narayana
Murthy, Founder, Infosys. [IMB Management Review,
https://doi.org/10.1016/j.iimb.2016.02.003, 28 (1), 43-51 (2016).

[17] X. FONT, M. GUIX, M. BONILLA-PRIEGO: Corporate social responsibility in cruising:
Using materiality analysis to create shared value. Tourism Management,
https://doi.org/10.1016/j.tourman.2015.10.007, 53, 175-186 (2016)

[18] P. TATHAM: An exploration of trust and shared values in UK defence supply networks.
International Journal of Physical Distribution and Logistics Management,
http://dx.doi.org/10.1108/IJPDLM-03-2011-0044, 43 (2), 148-166 (2013)

296


http://dx.doi.org/10.1007/s10551-015-2554-z
https://doi.org/10.1002/csr.1417
https://sharedvalue.org.au/
https://doi.org/10.1016/j.sumneg.2017.10.003
http://dx.doi.org/10.1108/14720701211267847
http://dx.doi.org/10.1108/14720701211267838
https://doi.org/10.1080/0969160X.2013.820414
http://dx.doi.org/10.1108/JBS-10-2013-0098
http://dx.doi.org/10.1016/j.ecoser.2015.05.009
http://dx.doi.org/10.1080/13602381.2014.929301
http://dx.doi.org/10.18848/2327-8013/CGP/v15i01/50938
http://dx.doi.org/10.4135/9781526405906
https://doi.org/10.1016/j.iimb.2016.02.003
https://doi.org/10.1016/j.tourman.2015.10.007
http://dx.doi.org/10.1108/IJPDLM-03-2011-0044

Technium Social Sciences Journal

Vol. 10, 291-298, August 2020

|SSN: 2668-7798

, 4 SOCIAL SCIENCES JOURNAL WWW.techni umsci ence.com

[19] M. PFITZER, V. BOCKSTETTE, M. STAMP: Innovating for shared value. Harvard
Business Review, 91, 100-107. Retrieved March 30, 2019, from: https://hbr.org/ (2013)

[20] M. FERNANDEZ-GAMEZ, A. GUTIERREZ-RUIZ, R. BECERRA-VICARIO, D. RUIZ-
PALOMO: The Effects of Creating Shared Value on the Hotel Performance.
Sustainability, http://dx.doi.org/10.3390/su11061784, 11 (6), 1784 (2019)

[21] T. Y. HSIAO, C. M. CHUANG: Creating Shared Value Through Implementing Green
Practices for Star Hotels. Asia Pacific Journal of Tourism Research,
http://dx.doi.org/10.1080/10941665.2015.1068194, 21 (6), 678-696 (2016)

[22] M. E. PORTER, M. R. KRAMER: The competitive advantage of corporate philhantropy.
Harvard Business Review, 80 (12), 56-68 (2002)

[23] M. E. PORTER, M. R. KRAMER: Strategy and Society: The Link Between Competitive
Advantage and Corporate Social Responsibility. Harvard Business Review, 78-92,
Retrieved February 15, 2019, from: https://hbr.org/ (2006)

[24]J. RAMIREZ: Creacion de reputacion corporativa mediante la adecuada gestion de
responsabilidad social. Estudio del caso de las empresas: BCP, Kimberly Clark y AFP
integra — sura. European Scientific Journal, 11 (14), 85-105 (2015)

[25] A. AZAPAGIC: Systems Approach to Corporate Sustainability: A General Management
Framework. Process Safety and Environmental Protection,
https://doi.org/10.1205/095758203770224342, 81 (5), 303-316 (2003)

[26] R. MOCZADLO: Creating competitive advantages — The European CSR - Strategy
compared with Porter’s and Kramer’s shared value approach. Ekonomski Vjesnik, 1,
243-256. Retrieved April 28, 2019, from: https://hrcak.srce.hr/140836 (2015)

[27] C. C. TENG, J. S. HORNG, I. C. HU: Hotel Environmental Management Decisions: The
Stakeholder Perspective. International Journal of Hospitality & Tourism
Administration, http://dx.doi.org/10.1080/15256480.2015.991991, 16 (1), 78-98
(2015).

[28] P. JONES, D. HILLIER, D. COMFORT: The Sustainable Development Goals and the
Tourism and  Hospitality  Industry.  Athens  Journal of  Tourism,
http://dx.doi.org/10.30958/ajt.4.1.1, 4 (1), 7-17 (2017)

[29] U. LICHTENTHALER: Shared Value Innovation: Linking Competitiveness. International
Journal of Innovation and Technology Management,
https://doi.org/10.1142/S0219877017500183, 14, (4), 1-14 (2017).

[30] M. E. PORTER: Competitive Advantage. Free Press. (1985)

[31] M. E. PORTER, G. HILLS, M. PFITZER, S. PATSCHEKE, E. HAWKINS: Measuring
Shared Value. How to Unlock Value by Linking Social. Retrieved May 29, 2019, from:
https://www.fsg.org/publications/measuring-shared-value#download-area (2012)

[32] M. E. PORTER: Clusters and the new economics of competition. Harvard Business
Review, 76 (6), 77-90 (1998)

[33] F. G. ALBERTI, F. BELFANTI: Creating shared value and clusters. The case of an Italian
cluster initiative in food waste prevention. Competitiveness Review: An International
Business, https://doi.org/10.1108/CR-01-2017-0008, 29, 39-60 (2017)

[34] R. AWALE, S. ROWLINSON: A conceptual framework for achieving firm
competitiveness in construction: A ‘creating shared value' (CSV) concept. In: A.
Raiden and E. Aboagye-Nimo, eds. Proceedings 30th annual ARCOM conference,
1-3 September 2014, Portsmouth, UK, Association of Researchers in Construction
Management, 1285-1294 (2014).

[35] M. I. SANCHEZ-HERNANDEZ, T. M. BANEGIL-PALACIOS, R. SANGUINO-
GALVAN: Competitive Success in Responsible Regional Ecosystems: An Empirical

297


https://hbr.org/
http://dx.doi.org/10.3390/su11061784
http://dx.doi.org/10.1080/10941665.2015.1068194
https://hbr.org/
https://doi.org/10.1205/095758203770224342
https://hrcak.srce.hr/140836
http://dx.doi.org/10.1080/15256480.2015.991991
http://dx.doi.org/10.30958/ajt.4.1.1
https://doi.org/10.1142/S0219877017500183
https://www.fsg.org/publications/measuring-shared-value#download-area
https://doi.org/10.1108/CR-01-2017-0008

= \ Technium Social Sciences Journal
Vol. 10, 291-298, August 2020

ISSN: 2668-7798

\."_/ SOCIAL SCIENCES JOURNAL WwWw.techni umscience.com

Approach in Spain Focused on the Firms’ Relationship with Stakeholders.
Sustainability, http://dx.doi.org/10.3390/su9030449, 9 (3), 449 (2017).

[36] Y. K. NA, S. KANG: The Effect of the Relationship Characteristics and Social Capital of
the Sharing Economy Business on the Social Network. Relationship Competitive
Advantage and Continuance Commitment. Sustainability,
https://doi.org/10.3390/su10072203, 10, 2203 (2018)

[37] S. J. CHOI, J. K. KO, S. A. JUNG: Conglomerate’s Effort for Co-Prospering with Its
Subcontractors and Firm Value: Evidence from Korea. Sustainability,
http://dx.doi.org/10.3390/su10072512, 10, 2512 (2018)

[38] J. F. PERLES-RIBES, |. RODRIGUEZ-SANCHEZ, A. B. RAMON-RODRIGUEZ: Is a
cluster a necessary condition for success? The case of Benidorm. Current Issues in
Tourism, http://dx.doi.org/10.1080/13683500.2015.1043247 20 (15), 1575-1603
(2017)

[39] M. ANDELIN, J. KARHU, S. JUNNILA: Creating Shared Value in a construction project:
a case study. Procedia Economics and Finance, http://dx.doi.org/10.1016/S2212-
5671(15)00198-7, 21, 446-453 (2015)

[40] L. CRUTCHFIELD, J. BAKULE, M. PFITZER: Built to Create Shared Value. Retrieved
October 23, 2019, from: https://www.fsg.org/ (2012)

[41] M. R. KRAMER, G. HILLS, K. TALLANT, M. WILKA, A. BHATT: The new role of
business in global education. Retrieved October 3, 2019, from:
https://www.sharedvalue.org/ (2014)

[42] REAL ESTATE BUSINESS SCHOOL. Retrieved April 26, 2019, from: https://rebs-
edu.com./ (2019)

[43] K. TALLANT: How Pearson Creates Shared Value in Education. Retrieved November 21,
2019, from: http://sharedvalueinitiative.org/ (2014)

[44] P. ILMARINEN, M. AKPINAR: Creating Shared Value in the banking industry: A case
study from Finland. Finnish Business Review. Retrieved December 20, 2019, from:
http://urn.fi/URN:NBN:fi:amk-2018090414842 (2018)

298


http://dx.doi.org/10.3390/su9030449
https://doi.org/10.3390/su10072203
http://dx.doi.org/10.3390/su10072512
http://dx.doi.org/10.1080/13683500.2015.1043247
http://dx.doi.org/10.1016/S2212-5671(15)00198-7
http://dx.doi.org/10.1016/S2212-5671(15)00198-7
https://www.fsg.org/
https://www.sharedvalue.org/
https://rebs-edu.com./
https://rebs-edu.com./
https://rebs-edu.com./
http://sharedvalueinitiative.org/
http://urn.fi/URN:NBN:fi:amk-2018090414842

	Page 1

